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Travel Strategic Account Management Plan (SAMP) 
is a dashboard look at an agency’s travel program 
from a big picture perspective to help provide insight 
into travel habits and possible opportunities for cost 
savings.  The SAMP provides averages and statistics 
on other agencies that ARC Travel Services manages 
which provides a comparison for key travel statistics. 

SAMP- What is the SAMP? 
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 The SAMP will be in a standard format and at the same 
level of data for every agency. 

 SAMP data is provided at the highest organizational level for 
each agency.  

 The intended audience includes travel program 
coordinators, high level managers, and/or executives  

 The SAMP will be distributed around mid- November 2017 
and will include fiscal year 2017 information. 

 The SAMP will be distributed to the primary travel point(s) of 
contact for each agency. 

SAMP- What is the SAMP? 
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 Travel Expenditure Summary 
 Travel Expenditures By Trip Purpose 
 Travel Top 10 Locations and Travelers 
 Actual Lodging  
 Travel Reservation Information 
 Document Processing 
 Travel Charge Card 
 Travel Help Desk 
 Post Payment Audit Information 
 Advances and POV Usage 

SAMP - Topics  
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In government travel the benefits of an effective SAMP include: 
 Establishing overall travel program performance goals 

 Capturing key metrics, benchmarking, and analyzing agency travel 

 Tracking and reporting relevant metrics at the executive level 

 Measuring performance to establish goals and policies 

 Identifying and evaluating cost saving opportunities 

 Identifying possible training needs within your Agency 
 
 

 
 

SAMP - Benefits 

Stop Go Drive (C) Drive (D) Drive (E) 
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SAMP - Expenditures  Displays Temporary Duty Travel (TDY) and 
Local Voucher expenditures separately.  

 



L E A D  ∙  T R A N S F O R M  ∙  D E L I V E R  Page 7 

SAMP - Expenditures  Displays Temporary Duty Travel (TDY) and 
Local Voucher expenditures separately.  

 

Breaks down prior year travel expenditures by expense type.  
Provides a percent of each expense category to total cost. 
Provides the average cost per trip for each expense category. 
Provides an average cost per trip for each expense category for all other 
agencies serviced by ARC. 
Provides the total number of trips for your agency. 
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SAMP - Expenditures 

Breaks down prior year travel expenditures by expense type.  
Provides a percent of each expense category to total cost. 
Provides the average cost per trip for each expense category. 
Provides an average cost per trip for each expense category for all other 
agencies serviced by ARC. 
Provides the total number of trips for your agency. 

A pie graph provides a 
visual of your travel 
expenditure distribution.
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SAMP - Expenditures 
A pie graph provides a 
visual of your travel 
expenditure distribution.
  

A bar graph displays the top 5 expense categories based on the 
cost per trip for your agency.  Also included is the average cost per 
trip in those same categories for all other agencies serviced by ARC.
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SAMP – Expenditures By Trip Purpose 

This table provides a summary of expenditures, trip count, and 
average cost per trip by trip purpose for your agency. 

Also provided in this table is the average cost per trip under each 
trip purpose for other agencies serviced by ARC. 
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SAMP – Expenditures By Trip Purpose 

This table provides a summary of expenditures, trip count, and 
average cost per trip by trip purpose for your agency. 

Also provided in this table is the average cost per trip under each 
trip purpose for other agencies serviced by ARC. 

A pie graph 
provides a 
visual of your 
travel 
expenditure 
distribution by 
trip purpose.  
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SAMP – Expenditures By Trip Purpose 

A pie graph 
provides a 
visual of your 
travel 
expenditure 
distribution by 
trip purpose.  

This bar graph displays 
the percent of Conference 
trip costs to your agency’s 
total travel expenditures 
in comparison to that of 
other agencies serviced 
by ARC.  
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SAMP – Expenditures By Trip Purpose 

This bar graph displays 
the percent of Conference 
trip costs to your agency’s 
total travel expenditures 
in comparison to that of 
other agencies serviced 
by ARC.  

  

This bar graph displays 
the percent of Training 
trip costs to your agency’s 
total travel expenditures 
in comparison to that of 
other agencies serviced 
by ARC.  
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SAMP – Top 10 

 Displays the cost of each location. 
 Displays the number of nights at each of the locations. 
 Displays the percentage of each location’s cost to total TDY costs. 
  

 

Possibly consider 
alternative 
communication 
methods in high 
travel locations 
to reduce costs.  
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SAMP – Top 10 

 Displays the cost of each location. 
 Displays the number of nights at each of the locations. 
 Displays the percentage of each location’s cost to total TDY costs. 
  

 

Possibly consider 
alternative 
communication 
methods in high 
travel locations 
to reduce costs.  

A pie graph provides a 
visual of your travel 
expenditure distribution 
per location. 
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SAMP – Top 10 

A pie graph provides a 
visual of your travel 
expenditure distribution 
per location. 

 Ranks the top 10 travelers 
by cost. 

 Provides the total number 
of nights out for each 
traveler. 

 Provides the total cost of 
each traveler. 

 Provides a percentage of 
traveler total cost to the 
total TDY costs. 

 Provides average cost per 
night for each traveler. 

 Provides the top three 
locations traveled to for 
each traveler. 
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SAMP – Top 10 
 Ranks the top 10 travelers 

by cost. 

 Provides the total number 
of nights out for each 
traveler. 

 Provides the total cost of 
each traveler. 

 Provides a percentage of 
traveler total cost to the 
total TDY costs. 

 Provides average cost per 
night for each traveler. 

 Provides the top three 
locations traveled to for 
each traveler. 

This traveler’s cost per night 
appears to be much higher 
than other travelers in the 
top 10 listing.  This is 
something this agency may 
want  to investigate further. 
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SAMP - Actuals 

 Displays the total lodging cost for the agency. 

 Displays the total number of trips where the traveler claimed a rate that was 
above the government per diem rate. 

 Displays the total lodging amount that exceeded the government  per diem 
rate. 

 Displays the percentage of the amount exceeding per diem to the total 
lodging costs (this will be used to compare to other agencies). 

If all travelers would have booked a government 
rate, this agency would have saved appx. $31,000. 
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SAMP - Actuals 

 Displays the total lodging cost for the agency. 

 Displays the total number of trips where the traveler claimed a rate that was 
above the government per diem rate. 

 Displays the total lodging amount that exceeded the government  per diem 
rate. 

 Displays the percentage of the amount exceeding per diem to the total 
lodging costs (this will be used to compare to other agencies). 

If all travelers would have booked a government 
rate, this agency would have saved appx. $31,000. 

 The bar graph displays your 
agency’s amount exceeding 
per diem of total lodging cost 
percentage to that of other 
agencies that ARC services. 

 

 This agency appears to have a 
little lower rate than that of 
other  agencies – that is good, 
the lower the better. 
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SAMP - Actuals 

 The bar graph displays your 
agency’s amount exceeding 
per diem of total lodging cost 
percentage to that of other 
agencies that ARC services. 

 

 This agency appears to have a 
little lower rate than that of 
other  agencies – that is good, 
the lower the better. 

 This table shows the 
allocation of the amount 
spent on the lodging that 
exceeded the government 
per diem rate between 
offices within your agency.  

For this agency, it appears the 
first four offices listed in this 
table make up the majority of 
the $31,000 that exceeded the 
government per diem rate. 
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SAMP- Reservations 

 The table displays any air or rail premium class tickets used in the prior fiscal 
year.  This table includes: 

 The number of trips where a premium class ticket was booked. 
 The actual cost of the premium class fare. 
 The cost of the coach fare for the same leg -- this does not mean the 

coach fare was actually available at the time the trip was booked. This is 
the general cost of a coach fare for the same leg as the premium fare. 

 The difference between the estimated cost for the coach fare and the 
actual cost of the premium fare. 

If only using coach fares, it is estimated that this agency 
could have saved around $30,000 for the prior fiscal year.   
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SAMP- Reservations 

 The table displays any air or rail premium class tickets used in the prior fiscal 
year.  This table includes: 

 The number of trips where a premium class ticket was booked. 
 The actual cost of the premium class fare. 
 The cost of the coach fare for the same leg -- this does not mean the 

coach fare was actually available at the time the trip was booked. This is 
the general cost of a coach fare for the same leg as the premium fare. 

 The difference between the estimated cost for the coach fare and the 
actual cost of the premium fare. 

If only using coach fares, it is estimated that this agency 
could have saved around $30,000 for the prior fiscal year.   

 The table displays any non-contract fares booked during the last fiscal year.  
This table includes: 

 The number of trips that used air as a mode of transportation. 
 The number of trips where a non-contract fare was booked. 
 A sum total of the potential cost or savings compared to a government 

city pair fare for the same leg as the non-contract fare.  Note -This does not 
mean that a city pair fare was definitely available at the time of booking. 

 The percent of trips with a non-contract fare to the total number of trips 
that included airfare as a mode of transportation. 

If using only city pair fares, it is estimated that this agency 
could have saved around $27,700 for the prior fiscal year.   
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SAMP- Reservations 

 The table displays any non-contract fares booked during the last fiscal year.  
This table includes: 

 The number of trips that used air as a mode of transportation. 
 The number of trips where a non-contract fare was booked. 
 A sum total of the potential cost or savings compared to a government 

city pair fare for the same leg as the non-contract fare.  Note -This does not 
mean that a city pair fare was definitely available at the time of booking. 

 The percent of trips with a non-contract fare to the total number of trips 
that included airfare as a mode of transportation. 

 This graph displays the 
percentage of trips that use 
a non-contract fare for this 
agency compared to the 
average percentage for all 
other agencies that ARC 
services. 

If using only city pair fares, it is estimated that this agency 
could have saved around $27,700 for the prior fiscal year.   
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SAMP- Reservations 

 This graph displays the 
percentage of trips that use 
a non-contract fare for this 
agency compared to the 
average percentage for all 
other agencies that ARC 
services. 

 This table displays the number of trips where travelers book reservations 
online through the system and the number of trips where travelers call the 
Travel Management Center (TMC) to book reservations. 

 The columns designated as “Self Service” are all the trips where 
reservations were booked online in the travel system. 

 The columns designated as “Agent Assisted” are all the trips where the 
traveler called the TMC to book the reservations. 

Note – The TMC fee for agent assisted booking is much higher than the TMC fee for self 
service booking.  

If all reservations were booked online, it is estimated that 
this agency could have saved around $9,000 in TMC fees 
for the prior fiscal year.   



L E A D  ∙  T R A N S F O R M  ∙  D E L I V E R  Page 25 

SAMP- Reservations 

 This table displays the number of trips where travelers book reservations 
online through the system and the number of trips where travelers call the 
Travel Management Center (TMC) to book reservations. 

 The columns designated as “Self Service” are all the trips where 
reservations were booked online in the travel system. 

 The columns designated as “Agent Assisted” are all the trips where the 
traveler called the TMC to book the reservations. 

Note – The TMC fee for agent assisted booking is much higher than the TMC fee for self 
service booking.  

If all reservations were booked online, it is estimated that 
this agency could have saved around $9,000 in TMC fees 
for the prior fiscal year.   

 This graph shows the percentage of self service and agent assisted bookings 
compared to all the other agencies serviced by ARC. 

This agency’s online booking rate is higher than that of the average for other 
ARC customers.  That is good! The more online booking, the lower the overall 
cost in TMC fees.     
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SAMP- Reservations 

 This graph shows the percentage of self service and agent assisted bookings 
compared to all the other agencies serviced by ARC. 

 The graph 
displays 
reservation 
leakage rate 
for this agency 
compared to 
that of other 
agencies that 
ARC services. 

Reservation leakage is referring to reservations that are made completely outside 
the travel system and TMC. 
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SAMP- Reservations 

 The graph 
displays 
reservation 
leakage rate 
for this agency 
compared to 
that of other 
agencies that 
ARC services. 

Reservation leakage is referring to reservations that are made completely outside 
the travel system and TMC. 
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Strategic Account Management Plan:  FY 2016 Document Processing Summary                                   Customer: XYZ

TDY Document Processing For FY 2016
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SAMP – Document Processing 

Provides an overview 
of the average 
processing time in 
business days by month 
for  TDY authorizations 
and vouchers. 

 

Auths 

Vouchers 
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SAMP – Document Processing 
Strategic Account Management Plan:  FY 2016 Document Processing Summary                                   Customer: XYZ

TDY Document Processing For FY 2016
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Provides an overview 
of the average 
processing time in 
business days by month 
for  TDY authorizations 
and vouchers. 

 

Auths 

Vouchers 

 Average business days from the authorization creation to 
travel date. (The higher the better) 

 Baseline for creating authorization before Travel. 
(Recommend 14 or more business days – Greater selection of 
inventory, more cost saving options, etc.) 

 Average business days from the creation of the authorization 
to approval. (The lower the better) 

 Baseline for authorization creation to approval. (Recommend 
5 or less business days  for time to approve auth – Ensure 
tickets are issued, money is obligated, etc.) 
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SAMP – Document Processing 
Strategic Account Management Plan:  FY 2016 Document Processing Summary                                   Customer: XYZ

TDY Document Processing For FY 2016
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 Average business days from the authorization creation to 
travel date. (The higher the better) 

 Baseline for creating authorization before Travel. 
(Recommend 14 or more business days – Greater selection of 
inventory, more cost saving options, etc.) 

 Average business days from the creation of the authorization 
to approval. (The lower the better) 

 Baseline for authorization creation to approval. (Recommend 
5 or less business days  for time to approve auth – Ensure 
tickets are issued, money is obligated, etc.) 
 

Avg days that travelers 
are creating auths 
prior to travel looks 
good overall. 
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Strategic Account Management Plan:  FY 2016 Document Processing Summary                                   Customer: XYZ

TDY Document Processing For FY 2016
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SAMP – Document Processing 
Avg days that travelers 
are creating auths 
prior to travel looks 
good overall. 

Avg days it takes to get an auth 
approved is right in line with the 
recommended baseline as well. 
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SAMP – Document Processing 
Strategic Account Management Plan:  FY 2016 Document Processing Summary                                   Customer: XYZ

TDY Document Processing For FY 2016
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Avg days it takes to get an auth 
approved is right in line with the 
recommended baseline as well.  Average business days from the end of the trip to the 

voucher creation date. (The lower the better) 
 Baseline for creating voucher after travel is complete. (FTR 

requires traveler to submit voucher within 5 business days 
from the end of the trip.) 

 Average business days from the time the voucher is signed 
by the traveler to approval. (The lower the better) 

 Baseline for voucher approval process. (Recommend 3 or 
less business days to ensure timely reimbursement – 
reduces charge card delinquency, keep your travelers happy, 
etc.) 
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SAMP – Document Processing 

 Average business days from the end of the trip to the 
voucher creation date. (The lower the better) 

 Baseline for creating voucher after travel is complete. (FTR 
requires traveler to submit voucher within 5 business days 
from the end of the trip.) 

 Average business days from the time the voucher is signed 
by the traveler to approval. (The lower the better) 

 Baseline for voucher approval process. (Recommend 3 or 
less business days to ensure timely reimbursement – 
reduces charge card delinquency, keep your travelers happy, 
etc.) 
 

Appears travelers are 
generally creating 
vouchers 4 to 5 days 
after travel, that’s good!! 
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SAMP – Document Processing 
Appears travelers are 
generally creating 
vouchers 4 to 5 days 
after travel, that’s good!! 

Time for voucher approval 
jumped to almost 7 days during 
the last 4 mths.  This would be 
an area to investigate further 
with the detailed data.   
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SAMP – Charge Card 

 This pie graph displays a breakdown of your cardholders by active users, 
people that have not used their card in the past 18 months, and people that 
have been issued a card but have never used it for 1 year or more.  

This agency 
should consider 
closing some 
cards used 
infrequently 
and/or those 
that have never 
been used in 
order to save on 
charge card 
administrative 
costs. 
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SAMP – Charge Card 

 This pie graph displays a breakdown of your cardholders by active users, 
people that have not used their card in the past 18 months, and people that 
have been issued a card but have never used it for 1 year or more.  

This agency 
should consider 
closing some 
cards used 
infrequently 
and/or those 
that have never 
been used in 
order to save on 
charge card 
administrative 
costs. 

 This table shows the number of charge card refresher training notifications 
sent to card holders in the past fiscal year.   

Individuals who do not respond to the initial 
notification receive a 2nd, then a 3rd, then a 4th.  
Each notification sent after the first increases the 
charge card administrative costs for your agency. 
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SAMP – Charge Card 

 This table shows the number of charge card refresher training notifications 
sent to card holders in the past fiscal year.   

Individuals who do not respond to the initial 
notification receive a 2nd, then a 3rd, then a 4th.  
Each notification sent after the first increases the 
charge card administrative costs for your agency. 

 Graph displays 
the percentage 
of 2nd, 3rd, and 
4th notifications 
sent along with 
the average 
percentage for 
other agencies 
serviced by ARC.   

Cardholders for this agency appear to be less responsive than that of 
other agencies.  This agency should consider educating cardholders on 
the importance of promptly responding to these cardholder refresher 
training notifications to help reduce administrative costs. 
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SAMP – Charge Card 

 Graph displays 
the percentage 
of 2nd, 3rd, and 
4th notifications 
sent along with 
the average 
percentage for 
other agencies 
serviced by ARC.   

Cardholders for this agency appear to be less responsive than that of 
other agencies.  This agency should consider educating cardholders on 
the importance of promptly responding to these cardholder refresher 
training notifications to help reduce administrative costs. 

 This table shows the amount and number of cardholders either past due 
and/or delinquent as of the end of the fiscal year.   
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SAMP – Charge Card 

 This table shows the amount and number of cardholders either past due 
and/or delinquent as of the end of the fiscal year.   

 This table displays the 
number of cardholders 
who are “repeat 
offenders” for being 
late or delinquent. 

 This agency, for 
example, has 40 
cardholders that had a 
balance that was 1-30 
days past due 3 to 5 
times during the last 
fiscal year.  

This agency would likely request  the identity of the 
cardholders who repeatedly had balances showing up as 
past due and/or delinquent over the past year.   
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SAMP – Help Desk 
The help desk information is 
broken into two sections. 

Help desk calls/email data 

Issues/errors related to the 
interface to the financial system 
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SAMP – Help Desk 
The help desk information is 
broken into two sections. 

Issues/errors related to the 
interface to the financial system 

Help desk calls/email data 

 Provides the total ticket count along 
with the number of calls per trip. 

 Provides a breakdown of the calls by 
the type of call along with the 
percentage of each type to the total 
ticket count. 
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SAMP – Help Desk 

 Provides the total ticket count along 
with the number of calls per trip. 

 Provides a breakdown of the calls by 
the type of call along with the 
percentage of each type to the total 
ticket count. 

 Bar graph provides a 
visual of the number 
of trips per call in 
comparison to that of 
other agencies that 
ARC services. 

2.3 Calls 
per trip is a 
little high.   
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SAMP – Help Desk 
 Bar graph provides a 

visual of the number 
of trips per call in 
comparison to that of 
other agencies that 
ARC services. 

2.3 Calls 
per trip is a 
little high.   

 Pie graph 
provides a visual 
of the help desk 
calls by category. 

This display would 
help you easily 
identify specific  
areas to focus on 
for additional 
training in order 
to reduce help 
desk calls.   
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SAMP – Help Desk 
 Pie graph 

provides a visual 
of the help desk 
calls by category. 

This display would 
help you easily 
identify specific  
areas to focus on 
for additional 
training in order 
to reduce help 
desk calls. 

 Table displays the total number of 
interface errors encountered along 
with the number of errors found per 
trip. 

 The table also breaks down the 
errors by category or type. 

Errors could possibly be reduced 
by looking further into why, for 
example, funding issues are 
encountered. Reducing errors will 
save your agency the cost of 
manually recording the 
transactions into the financial 
system. 
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SAMP – Help Desk 
 Table displays the total number of 

interface errors encountered along 
with the number of errors found per 
trip. 

 The table also breaks down the 
errors by category or type. 

Errors could possibly be reduced 
by looking further into why, for 
example, funding issues are 
encountered. Reducing errors will 
save your agency the cost of 
manually recording the 
transactions into the financial 
system. 

 Graph displays a 
comparison 
between this agency 
and all other 
agencies ARC 
services based on a 
error per trip basis. 

This agency has a 
relatively higher 
error rate than that 
of other agencies. 



L E A D  ∙  T R A N S F O R M  ∙  D E L I V E R  Page 46 

SAMP – Help Desk 

 Graph displays a 
comparison 
between this agency 
and all other 
agencies ARC 
services based on a 
error per trip basis. 

This agency has a 
relatively higher 
error rate than that 
of other agencies. 

 Pie graph provides a 
visual of the 
breakdown of  
interface errors by 
the error type or 
category. 
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SAMP – Post Payment Audits 
 This table displays the 

total number of 
documents audited and a 
summary of the errors 
found. 

 This table also shows the 
number of occurrences  
where no receipts were 
attached to the voucher 
in ConcurGov and ARC 
had to request the 
receipt(s) from the 
traveler. 
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SAMP - Post Payment Audits 
 This table displays the 

total number of 
documents audited and a 
summary of the errors 
found. 

 This table also shows the 
number of occurrences  
where no receipts were 
attached to the voucher 
in ConcurGov and ARC 
had to request the 
receipt(s) from the 
traveler. 

 This table shows the detailed audit findings for any noncompliance related 
errors.   
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SAMP - Post Payment Audits 

 This table shows the detailed audit findings for any noncompliance related 
errors.   

 This table shows the 
detailed audit 
findings for any 
overpayments 
discovered.   



L E A D  ∙  T R A N S F O R M  ∙  D E L I V E R  Page 50 

SAMP - Post Payment Audits 

 This table shows the 
detailed audit 
findings for any 
overpayments 
discovered.   

 This graph compares two audit related items to that of other agencies 
serviced by ARC: 

1. The percentage of the number of documents not containing the 
appropriate receipts and ARC contacted the traveler for the receipts. 

2. The percentage of errors found for the total documents audited. 
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SAMP - Post Payment Audits  This graph compares two audit related items to that of other agencies 
serviced by ARC: 

1. The percentage of the number of documents not containing the 
appropriate receipts and ARC contacted the traveler for the receipts. 

2. The percentage of errors found for the total documents audited. 

Looking at the receipts requested percentage, the number of occurrences that 
the appropriate receipts are not attached to the voucher for this agency was 
double of that found with other agencies. 

It would be advisable for this agency to provide training for approving officials 
as well as travelers regarding the necessary receipt requirements for voucher 
submission. 
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SAMP – Advances and POV Usage 

 This table shows 
open advances with 
aging as of the end 
of the prior fiscal 
year. 

This agency currently 
has no advances past 
due.  That’s good!! 
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SAMP – Advances and POV Usage 

 This table shows 
open advances with 
aging as of the end 
of the prior fiscal 
year. 

This agency currently 
has no advances past 
due.  That’s good!! 

 This table displays information regarding advances issued in the prior fiscal 
year. The information includes: 
 The number of advances issued. 
 The sum total of advances issued. 
 The average amount per advance issued. 
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SAMP – Advances and POV Usage 
 This table displays information regarding advances issued in the prior fiscal 

year. The information includes: 
 The number of advances issued. 
 The sum total of advances issued. 
 The average amount per advance issued. 

 This pie graph provides a visual of the number of trips containing an advance 
for an agency.  

 Only 1% of the trips for this agency’s had advances issued.  
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SAMP – Advances and POV Usage 
 This pie graph provides a visual of the number of trips containing an advance 

for an agency.  

 Only 1% of the trips for this agency’s had advances issued.  

 This table displays the top 15 travelers based on the number of Privately 
Owned Vehicle (POV) miles driven for a single trip. This includes: 
 Traveler From and To locations along with the number of miles claimed and the 

actual cost (or what was reimbursed to the traveler). 
 Rental car estimated alternative cost  
 Air estimated alternative cost  
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SAMP – Advances and POV Usage 

 This table displays the top 15 travelers based on the number of Privately 
Owned Vehicle (POV) miles driven for a single trip. This includes: 
 Traveler From and To locations along with the number of miles claimed and the 

actual cost (or what was reimbursed to the traveler). 
 Rental car estimated alternative cost  
 Air estimated alternative cost  

Rental Car Alternative Cost Estimate 

This is an attempt to estimate the cost of acquiring a rental car instead of 
driving a POV for the trip. 

To calculate the estimate, a charge of $50 per day is used for the rental car cost.  
Gas is estimated at $2.25 per gallon at a rate of 24.8 miles per gallon. 
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SAMP – Advances and POV Usage 

Rental Car Alternative Cost Estimate 

This is an attempt to estimate the cost of acquiring a rental car instead of 
driving a POV for the trip. 

To calculate the estimate, a charge of $50 per day is used for the rental car cost.  
Gas is estimated at $2.25 per gallon at a rate of 24.8 miles per gallon. 

Air Alternative Cost Estimate 

This is an attempt to estimate the cost if air was used as a mode of 
transportation instead of POV. 

To calculate the estimate, the ticket cost of a contract fare for the closest major 
airport is used.  An average daily rate of $9.14 is used to calculate the cost of 
airport parking. 

Items not included in the cost estimate are POV for driving to the airport and 
public transportation costs while on location. 
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SAMP – Advances and POV Usage 

Air Alternative Cost Estimate 

This is an attempt to estimate the cost if air was used as a mode of 
transportation instead of POV. 

To calculate the estimate, the ticket cost of a contract fare for the closest major 
airport is used.  An average daily rate of $9.14 is used to calculate the cost of 
airport parking. 

Items not included in the cost estimate are POV for driving to the airport and 
public transportation costs while on location. 

 

Looking at the first trip, it appears that either using a rental car 
or using air would have been more economical than driving 
2,000+ miles in a POV. 
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The SAMP will include a data dictionary for 
reference. 

Upon receiving your SAMP, we would be happy to 
schedule a conference call to go over any 
questions you may have. 
 
 

SAMP - Summary 
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General Questions 
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Visit us in the Networking Hall for more 
information. 

 
THANK YOU  

FROM TRAVEL SERVICES 
 

For questions or more information, please contact Travel Services Help Desk - 
(304) 480-8000, option 1, or send an email to travel@fiscal.treasury.gov. 

 
Travel Services Help Desk hours are 7:00 a.m. to 6:00 p.m. EST. 

 

mailto:travel@fiscal.treasury.gov
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